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Fade i n.

I ntro:

Cut to:

Cut to:

Cut to:

CAPTI ON

There’s a magic to Tyler that sets
it apart fromboth its conpetition,
and even its peers.

(fade to)
Trane and Anerican Standard Heati ng
& Air Conditioning have facilities
all across the country, yet Tyler
has managed to distinguish itself
as a dynano of industry and
creativity since its inception.

(fade to)
Qur story begins in 1956:

CAPTI ON
Originally intended to nake vacuum
cl eaners, the Tyler plant opened
its doors in 1956 under the Ar
Condi tioning division of GE and was
a nere half the size it is today.

CAPTI ON
"Go West, young man, and grow up
wth the country."”

(fade to)

In 1978, long after the gold rush,
we had our own Westward Expansion
CGE noved its Air and Heating
headquarters from Kentucky to
Tyl er, Texas.

(fade to)
Over the years, the Tyler plant
grewto the mllion+ square feet

facility you stand in today.

CAPTI ON
The 80s was a period of optimstic
change for nost of the US, and we
were in on the enthusiasm

(fade to)

In 1982 GE's AC division was
acquired by Trane. Just two years

( MORE)

( CONTI NUED)



CONTI NUED

Cut to:

Cut to:

Cut to:

CAPTI ON (cont’ d)

| ater, Trane was acquired by
Ameri can Standard.

(fade to)
But the npbst exciting change the
80s brought was the Systens Extrene
Envi ronnmental Test |ab (SEET).

(fade to)
The SEET | ab nanages to do in weeks
what nature does in years: by
alternating extreme frigid, polar
condi ti ons and unbearabl e, hellish
heat, SEET guarantees every unit
that ships out is as rugged and
resilient as possible.

CAPTI ON

In 1989 Trane really broke the nold
with the first ever vari abl e-speed
herneti c conpressor. This was
ground- breaki ng and nmade a nassive
t echnol ogy statenent about Trane as
an i ndustry | eader.

(fade to)
This i dea was generated, designed,
executed, tested, built, |aunched,
and marketed all fromthe Tyl er
| ocati on.

(fade to)
Many feel the magic of Tyler is why
this innovati on happened...that the
desi gners, engi neers, marketing
team and factory workers were al
under one roof collaborating and
constantly conmunicating, led to
this triunph of technol ogy.

CAPTI ON
| nspiration cones from perpiration,
and Inspiration struck yet again in
1994 when Anerican Standard Heating
& Air Conditioning launched their
own out door unit.

(fade to)

Both the AS unit and the Trane unit
have becone common fixtures in
honmes all across Anerica.

( CONTI NUED)
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Cut to:
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Cut to:

CAPTI ON

A new m | | enni um demanded newer
solutions to newer problens, and
our sphere of influence went from
the national to the global stage.
It was tinme for a shift in
structure.

(fade to)
Trane went public in 2007. The
foll ow ng year Ingersoll Rand
acqui red both Trane and American
Standard Heating & Air
Condi ti oni ng. Once agai n, our
famly tree changed a bit, but our
m ssi on stayed the sane.

CAPTI ON

In 2013, Trane celebrated its
centennial. Five years |later
Anerican Standard cel ebrated its
thirtieth birthday.

(fade to)
The Tyler plant has seen and
experi enced nunerous social and
t echnol ogi cal changes in all this
ti me, changing when it needed, and
standing firmwhen it shoul d.

CAPTI ON

Today, the Tyler plant is the one
of the top five enployers in Tyler,
Texas.

(fade to)
Through all these years of changi ng
nanmes and faces and even owners,
Tyl er has remai ned the headquarters
for the Trane Residential business.

(fade to)

Wy ?

(fade to)
How?

(fade to)
The magic i s apparent as soon as
you wal k in the door.

(fade to)
The energy is still present today,
even stronger and nore pal pable as
it was in 1956.

( CONTI NUED)
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Cut to:

Cut to:

Fade out.

CAPTI ON

There’s a real magic to the Tyler
pl ant. How el se could such a
massive facility still feel like a
smal | fam|y?

(dramatic fade)
How el se could we constantly be on
the cutting edge of new technol ogy,
while maintaining tinmeless loyalty
and val ues?

(dramatic fade)
How el se could we bring together
t he rugged strength of our past and
t he el egant i nnovations of the
future?

CAPTI ON

The truth behi nd our success is the
sanme now as it was fromthe very
begi nni ng.

(fade to)
We at Tyler trust each other. W
hel p each other. W el evate each
ot her.

(fade to)
It’s not innovation that drives our
success. It’'s cooperation that
drives our innovation. The success
cones fromour close-knit structure
and drive to support nost
i nval uabl e resource.

(fade to)
You.

CAPTI ON
You' re going to feel the nmagic here
t oday.
(fade to)
Wl cone to Tyl er



